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Advantages Abound

In the context of today’s economy, our Multi-Unit Franchising section will focus on
the advantages of multi-unit operations. Content will explore some of the reasons
why multi-units are doing well. Areas to be explored include financing, the ability
to acquire weaker franchises and negotiate more conducive rents. We’ll also look
at an investment group that is continuing to buy into multi-unit franchises,
especially existing units from franchisors.

Prime Prospects
The Wall Street Journal’s editorially rich, high-impact environment connects you
with qualified candidates. In print and online, you’ll reach affluent and highly
acquisitive professionals, business leaders and executives.
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Average age 55 51
Average household income $253,100 $234,200
Average household net worth $2,489,200 $1,898,000
Average value of investments $2,004,600 $1,546,000
Employment Status
Employed 69% 80%
—Top management 54 52
—Middle management 12 15
—Professionals 28 28
—C-level function 53 47
Retired, engaged in post-retirement employment 13 9
Retired, not employed 16 9
Other, not employed 3 2

Extend Your Reach Online
The Wall Street Journal offers exceptional online advertising opportunities for your
franchise business, including:

Franchise Advertising on WSJ.com/Franchising
e Featuring Journal content dedicated to franchising opportunities
e Qver 695,056 monthly page views



